The words “sustainable” and “green” have become common vocabulary words in real estate development.  So common, in fact, that little consensus exists as to how they are, or should be, defined. 

 

At Arlie & Company, being committed to sustainable growth means that we recognize the importance of pursuing a holistic approach to the planning, design, construction, and marketing of projects.

 

For this reason, we embrace business strategies and project management practices that seek to meet the “triple bottom line.”  The triple bottom line encourages business decisions that simultaneously achieve environmental, economic, and social well-being.  

We recognize that growth, as guided by this definition of sustainability, is not just healthier for the environment, but also more profitable and healthier for all members of a community.

 

When we acquired a 39-acre site on Crescent Avenue in North Eugene as part of a complex land trade with PeaceHealth Medical Group, we knew the land had incredible potential.  

“Our deal with PeaceHealth created a win-win situation for the entire community,” says Suzanne Arlie, president of the company.  “PeaceHealth gained a site perfectly suited to their plans for a state-of-the-art medical campus that will serve our community for many years to come.  And we got the opportunity to expand our professional scope and introduce Eugene to a better kind of development.”

“It’s rare to find such an ideal piece of developable land,” Suzanne says.  “From the beginning, we wanted to create something special for the community.”

“We wanted to make sure that the Crescent land was developed to its highest and best potential,” Suzanne continues.  “And to us, that didn’t just mean making a profit; it meant responding to the needs of the people of Eugene, and doing so in an environmentally sensitive way.”  

The result was a plan for an urban village based on the traditional neighborhood model of dense, mixed-use development with pedestrian-friendly streets, numerous integrated amenities, defined open space, connections to mass transit, and a style that respects the vernacular character of the region.  

“In my travels throughout the United States and abroad, I’ve had the opportunity to visit many successful and vibrant cities and towns, old and new,” says Arlie.  “Our goal was to ensure that all of the components of Crescent Village similarly help Eugene achieve the economic, environmental, and social well-being to strengthen its status as a dynamic, regional leader in sustainable design”.

The strategies Arlie & Company employed to meet high standards of environmental friendliness also make economic sense.  An increasing number of business owners and consumers are recognizing that green buildings save them money and improve inhabitant health.  

Says Suzanne, “This awareness has given us a competitive edge in the marketplace.  People are excited about retail space and homes that are healthier for their employees, customers, and families.”

The economic benefits Crescent Village will create reach into the community, as well.  Arlie & Company has made an effort to hire local and regional consultants, contractors, and suppliers throughout the development of the village.  Suzanne thinks this is important.  

“Arlie & Company is itself a family-owned business.  We couldn’t have been as successful as we are today if other local business and community members weren’t so supportive, and we want to give back in the same way,” Suzanne says.  “We believe that creating a healthy local economy, one that is fair to all, is prerequisite to achieving sustainability.”

Crescent Village will be an environmentally responsible project with wide-reaching economic benefits to the economy of Eugene and surrounding areas.  But Arlie hopes that Crescent Village becomes an even more important kind of community asset.  

“Crescent Village won’t just reduce people’s dependence on the automobile or bring new jobs to the area,” she says.  “Those things are important.  But just as important is that Crescent Village will be the kind of place that fosters an enhanced sense of community; a place where people can meet, share experiences, and develop friendships.”

By striving to meet the triple bottom line, Suzanne feels her company has achieved more than they would have if profit had been their only motivation.  “An urban village is a larger initial investment, and as a new concept in Eugene, this type of development carries more risk,” she continues.  “But when we started this project, we recognized that our own economic gain wasn’t the only profit to be made.  We embraced the triple bottom line as our guide and held all of our decisions up to its challenge. I believe we’ve made conscientious decisions that will make Crescent Village meet the triple bottom line, and I’m proud that it will contribute to the creation of a healthier and more sustainable community.”

